
Commercial strategies for economic success

Tribe as inhibitor of cultural expression

Cultural denigration

Women's exploitation by Native men

Native men's weakness

(passivity, destructive behavior)

Popular culture as generative (Native artistsas consumers)

Abuse of sovereignty as a foil for abuse of political power

Complicity in environmental degradation

Anti-intellectualism in Native communities

Commercialism as a negative force

Tribe as enhancer of cultural expression

Cultural renaissan<;;e

Women's parity with Native men

Native men's strength

(tradition keepers, warriors, providers)

Popular culture as destructive (mascots)

Power of sovereignty as a political and social right

Environmental degradation

Native art as exiled from consideration as fine arts

WHEN I FIRSTBEGANTHINKINGand writing about Native American arts as a student at the Institute of American

Indian Arts in Santa Fe in the mid-1980s, I did what most aspiring art writers do, I conducted interviews. Eager to be

fully prepared, I authored a list of questions that I hoped would elicit the most compelling discussions. Foremost in

my mind was the tension I perceived among the audiences for contemporary American Indian arts; among the public

who wrote about and purchased the work; and among the artists' own community, including the pan-Indian arts

community in Santa Fe. It struck me that while the Native arts community I inhabited was immensely vital and

explosive with ideas, humor, pattern, style, and color, the writing on Native American arts was dry and uninteresting.

I didn't want to read the glossy magazine articles, the celebratory arts reviews, or the promotional materials galleries

produced, so I endeavored to produce my own analysis of the contemporary Indian arts world I inhabited, unaware of

the internal checks and regulations placed on what both artists and their public are willing to talk about.

The crux of the problem became apparent with a set of questions I had prepared to discern the motivation and
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